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CONSUMERISM ; MAN'S GREED RATHER THAN MAN'S NEED

The project is about consumerism habits and consumerism which
means the acquisation of goods and services in ever increasing
amount such as in fashion , food , electronics and other stuff and
which at first developed as a way to improve the living conditions,
secure food recources, creating job areas but now has destructive
effects on nature human health , human relations and humerous
social problems This project focuses on how consumerism and
overconsumption affect our nature and our daily lives and how we can
avoid or minimize overconsumption and have responsible,
environmentally friendly and sustainable consumer habits The
students will be able to have an opportunity to develop their
communicative, collaborative , foreign language and ICT skills by
using digital tools effectively in this project.
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BUY NOTHING DAY

What iz &7

-+ Buy Mathing [y & an international day of profest a3ainst COnsUmEnism
What = the purpaese of Buy kathing Day?

= The main purpisa & o rakss ywarensss of the nagative samironmental, social and palitical
COnsaJueEnceEs, Iy phadging ©a buy nothing for 22 haurs

How it's colebrated?

3 The simplest wiay ta calsbrate s, of course, to vald making any kind of unnecessary
purchase, Howeyer, there are mare ways to draw attention to averconsumptian, whike

celshrating the Buy Mathing Day. Same of the mast comman activities are:

Credit cand cut-up:! Partkcipants stnd in 3 shapping mall, shapping center, or stars with 3 pair
af soiEsars and a paster that advertises help for peopls wha want to put an end T maunting debt

and startionate interest rates with ane simpke cut, Mamel, by destnaying their oredit oand by
CUtting it with the scissars.

Free, non-commercial street parties
Sht-in

Zombide walk! Partidpant “zambies” wander araund shapping malls ar other consumer havens
with 3 blank stare. When askad what they are daing, participants desoribe Buy Mathing Day.




BUY NOTHING DAY

Pros :

3+ Most consumers are able tosave
a lot of money on great deals

3 Retailers are able to make a good
percentage of their yearly
revenue during BFCM

3 It's great for the economy,
because a high percentage of
retail sales happen between Bladk
Friday, Cyber Monday and

Christmas

Cons:

3 People tend to overspend during
Black Friday-Cyber Monday and
buy things they wouldn't otherwise

3 Some retailers that artificially
heighten their prices in the weeks
leading up to Black Friday-Cyber
Monday

3+ Spme small businesses can't
compete with large discounts

offered by large chains
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Webinar 21 - 02 - 2022

The effects of consumerism on the society
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RESEARCH ON THE CONSUMPTION HABITS OF YOUNG
PEOPLE

2=4 High Shool of Aghia Paraskeyi Athens  Monday 21/02/22
Danae Economides
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TO WHAT EXTENT DO YOU BUY PRODUCTS THAT YOU DO NOT
USE?
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Let's see a real example...

The fast fashion graveyard (BATimes): Atacama desert, Chile

o Accumulation of unused clothes
o Itis estimated that 39000 tons of unsold
items from Europe and the US arrive yearly
to Chile
o 1/50f the clothes produced are never sold
o The fast fashion industry causes many of
the externalities previously mentioned.
o 20,4% water pollution
o 10% of the world's carbon emissions
o use of polyester (fossil fuel derivative)
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